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Sample & Coverage
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Sample & Coverage
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What is ComTech?
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Sample & Coverage
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Sample & Coverage
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Sample & Coverage
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What is ComTech?
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Size Matters
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Size Matters

RGO TNHAXIZEY, ERE. FREEENFRICEYVET

(#1)

ARX—LITH2 ARX—hkIF+2

REBAE BiaE

Saomsung E900 9.9% Nokia N70 54.3%
Samsung Ue00 5.9% MNokia N80 8.3%
Sony Ericsson K510i _ 4.9% Nokia N81 I 8.2%
Sony Ericsson Ve00i ' 4.6% Nokia 6680 ' 4.6%
Sony Ericsson WE810i 4.2% Nokia 6110 3.9%
Apple iPhone 3G 23.4% Samsung Player Style 14.0%
MNokia N95 18.8% Samsung F480 TOCCO 8.4%
HTC Touch Diamond 5.9% Sony Ericsson W910i 7.8%
BlackBerry Storm 5.0% Alcatel OT-5210 6.1%
Apple iPhone 4.6% Nokia 9500 Slide 5.8%
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Size Matters
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Veodafone Shop
Vodafone Online
Vodafone Telesales
Ebay

T-Mabile Shop
T-Mabike Online
T-Mobile Telesales
02 Shop

22 Online

02 Telesales
Mediamarkt Shop
Mediamarkt Shop
Mediamarkt Telesales
T-Punkt shop
T-Punkt Online
T-Punkt Telesales
Amazon

E-Plus Shop

E-Plus Online
E-Plus Telesales
Saturn Shop
Saturn Online
Saturn Telesales
Other Shop

Other Online
Uther Telesales
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EREEFARD14.6%

ERIEHOTILHAXIZKY . EmE.
FEHE A A REIZARY FE 3 (1)

TJYRALFARPU 22€

EDEIARPU 52 €

B SOCIAL CLASS

UPPER CLASS
MIDDLE UP
MIDDLE LOW

LOWER €

Paris et Grandes villes

200000 et plus

20000 - 49595

10000 - 19939

2000 - 4999
Milkeu rural

TOTAL HABITAT

Real Consumer Connection
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